
Overview
Samantha Berry works as a life coach, 
master ‘healer’, and intuitive coach and 
has helped thousands of people 
worldwide to achieve their business and 
life goals. 



Because of the high demand for her 
services, she created  a certification 
program to certify other gifted and 
experienced healers.



With a conservative budget of just $935 
she turned to Pol at The Digital 
Navigator  to reach an online audience - 
something Lisa had never attempted 
before.

How a small business owner launched 
a digital certifcation course & 

generated nearly $50k in two weeks!
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Approach

Results

Pol and his team went to work on 
mapping out a game-plan for 
Samantha’s  goal to maximize 

exposure to this novel group as well 
assisting Samantha to level-up the 
overall performance of her entire 
operation using digital tools and 

strategy. 



The TDN team targeted an 
audience that was most likely to 
respond to Samantha’s offer and 
created several ads designed to 

invite cold audiences to clickon a 
landing page.This process funneled 
people from Facebook to register 

for a free 4-Day master-class.

First, they would utilize Samantha’s  
Facebook account. With 

Samantha’s conservative $935 ad 
budget, the money would have to be 

spent wisely in order to achieve 
good results. 



Facebook strategy
Following the 4-Day Master-Class 

series, Pol knew people would need 
time and more persuasion to get 

off the fence and enroll into 
Samantha’s program. So, the final 

step was a two-week long follow-up 
sequence, which would be 
delivered using email and  

Facebook. 

Final push

Plan of attack Target folllowing

Total Sales

$46,364

Leads

673

Conversion

70%
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